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GUC’s statements of its current expectations are
forward-looking statements subject to significant
risks and uncertainties and actual results may
differ materially from those contained in the
forward-looking statements.

Except as required by law, we undertake no
obligation to update any forward-looking
statement, whether as a result of new information,
future events, or otherwise.



> 3Q'09 Financial Results
> Business Update



Unit: NT$M

30Q'09 20'09 3Q'08
Net Sales 2,228 2,035 2,522
Net Income 132 93 205
EPS (NT$) 1.01 0.71 1.59
Total Assets 4,184 4.475 4,051
Total Liabilities 1,479 1,902 1,583
Total Shareholders' Equity 2,705 2,573 2,468
ROE (%) (1) 5.00 3.45 8.68

(1) Quarterly net income divided by average equity



Unit: NT$M
3Q'09 QoQ 2Q'09  3Q'08 YoY
Net Sales 2,228 9% 2,035 2,522 -12%
NRE 433 -19% 533 438 -1%
Turn Key 1,752 20% 1,456 2,020 -13%
Others 43 -7% 46 64 -33%
Gross Margin 455 8% 420 513 -11%
% 20.4% 206% 20.3%
SG&A Exp (97) -15% (114) (118)] -18%
R&D Exp (229) 15% (200) (203) 13%
Operating Income 129 22% 106 192 -33%
% 5.8% 5.2% 7.6%
Non-OP Income (Exp) 16 (4) 27
Income Tax (13) (9) (14)
NetIncome 132 42% 93 205 -36%
% 5.9% 4.6% 8.1%
EPS (NT$) 1.01 0.71 1.59




Net Sales
NRE
Turn Key
Others
Gross Margin
SG&A EXp
R&D Exp
Operating Income
Non-OP Income
Income Tax
Net Income

EPS (NT$) - Retroactive
EPS (NT$) - w/o PSE

* YoY revenue growth rate

Unit: NT$M

2006 2007 2008 10Q-3Q 2009
Amount % Amount % Amount % Amount %
3,359 111% * 6,989 108% * 9,282 33% * 6,146 -12%
922 28% 1,086 15% 1,463 16% 1,384 23%
2,288 68% 5,784 83% 7,630 82% 4,630 75%
149 4% 119 2% 189 2% 132 2%
768 22.9% 1,447 20.7% 1,899 20.5% 1,354 22.0%
(185) -6% (271) -4% (449) -5% (357) -6%
(375 -11% 474) -T1% (722) -8% (663) -11%
208 6.2% 702 10.0% 728 7.8% 334 5.4%
33 1% 39 1% 77 1% 44 1%
4) 0% (8) 0% (58) -1% (34) -1%
237 7.1% 733 10.5% 747 8.0% 344 5.6%
2.11 5.78 5.82 2.63
2.11 5.78 7.14 3.00

Note: new employee profit sharing expenses has been implemented since 2008.







- Advanced technologies (90/65/40nm) contributed
39% of total revenue in 3Q’09 and have

accumulatively contributed 33% of total revenue
since 1Q’09.

> More 40nm design wins in 3Q’09.

> 65nm turnkey revenue has been growing more than
100% QoQ since 1Q’09.
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