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GUC’s statements of its current expectations are
forward-looking statements subject to significant
risks and uncertainties and actual results may
differ materially from those contained in the
forward-looking statements.

Except as required by law, we undertake no
obligation to update any forward-looking
statement, whether as a result of new information,
future events, or otherwise.



Net Sales
Net Income
EPS (NT$)

Total Assets
Total Liabilities
Total Shareholders' Equity

ROE (%) (1)

(1) Quarterly net income divided by average equity

Unit: NT$M

2Q10 1Q10  2Q09
2,566 2,157 2,035
156 114 93
1.19 0.86 0.71
4,809 4,394 4,475
1,972 1,452 1,902
2,837 2,942 2,573
5.43 3.97 3.45




Unit: NT$M

2Q10 QoQ 1Q10 2Q09 | YoY
Net Sales 2566  19% 2,157 2,035 26%
NRE 724  110% 345 533 36%
Turn Key 1,777 0% 1,774 1,456 22%
Others 65 71% 38 46 41%
Gross Margin 482  15% 419 420 15%
% 18.8% 19.4% 20.6%
SG&A Exp (112) 12% (100) (114) -2%
R&D Exp (220) 3% (214) (200)] 10%
Operating Income 150 43% 105 106 42%
% 5.8% 4.9% 5.2%
Non-OP Income (Exp) 20 19 (4)
Income Tax (14) (10) (9)
Net Income 156 37% 114 93 68%
% 6.1% 5.3% 4.6%
EPS (NT$) 1.19 0.86 0.71




Unit: NT$M

2007 2008 2009 1H 2010
Amount % Amount % Amount % Amount %

Net Sales 6,989 108% * 9282 33% * 8270  -11% *| 4,723 21% *
NRE 1,086 15% 1463 16% 1,732 21% 1,069 23%
Turn Key 5,784 83% 7,630 82% 6,377 77% 3,551 75%
Others 119 2% 189 2% 161 2% 103 2%

Gross Margin 1,447 20.7% 1899 20.5% 1759 21.3% 901 19.1%
SG&A Exp (271) -4% (449) 5% (478) 6% (212) -4%
R&D Exp 474) -7% (722) -8% 884) -11% (434) -9%

Operating Income 702  10.0% 728 7.8% 397 4.8% 255 54%

Non-OP Income 39 0.6% 77 0.8% 57 0.7% 39 0.8%

Income Tax B8) -0.1% (58) -0.6% (41) -0.5% (24) -05%

Net Income 733 105% 747 8.0% 413 5.0% 270 5.7%

EPS (NT$) - Retroactive 5.78 582 3.15 2.05

EPS (NT$) - w/o PSE 5.78 7.14 3.47 2.23

* YoY revenue growth rate

Note: new employee profit sharing expenses has been implemented since 2008.






- Both total revenues and total NRE revenues broke quarterly

records.

- Revenues from advanced technologies (40/65/90nm) accounted
for 89% of 2Q10 NRE revenue, up 4 percentage points YoY.
40nm NRE started to ramp up more significantly.

> Revenues from advanced technologies (40/65/90nm) accounted
for 23% of 2Q10 Turnkey revenue, up 7 percentage points YoY.

> Revenues from advanced technologies (40/65/90nm) accounted
for 43% of 2Q10 revenue, up 8 percentage points YoY.
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